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1 Introduction

The purpose of the research, Corporate Responsibility Barometer 2011, was to study the
development of CR related issues and to foresee the future development areas and
investment strategy on CR issues. The following results summarize the main results of
the survey and highlight the main conclusions of this study. The results are also
compared to the results of the research done in 2010. Therefore the development of
these issues and activities can be measured.

2 Research Results

The following summary performs the results of the online questionnaire. The summary
consists of presenting the profiles of respondents and the companies they represent as
well as how the CR issues are considered among them. It is also interesting to see how
the issues were planned to be developed in the near future and in which services
organizations are putting the most effort and investments during the next five years.

2.1 Profile of Respondents
2.1.1 Personal Profile

More than half of the replies came from people working with environment / sustainability /
CR issues (55.7 %) and secondly with communications (17.7 %) when in 2010 the
portions were 1/3 and 1/5. This year most of the respondents were employees (42 %),
32 % represented management, one fourth included in Corporate Management and 1 %
was Board Members. In 2010 there were 4 % of Board Members and others had 32 % of
share. Half of the respondents are involved in decision making about CR issues in the
company when in 2010 the percentage was 42. One fourth makes suggestions (2010: 38
%) and 17 % are making the decisions (2010: also 17 %). (See appendix 1.)

2.1.2 Company Profile

The most replies came from Nordic countries: 59 % from Finland, 19 % from Sweden, 11
% from Denmark, 6 % from Norway. The company size was measured by the number of
employees. The most was companies with 200 or more employees (3/4 of the replies).
(See appendix 2.) Then it was asked who is/are the primarily responsible(s) of the CR
issues within the company. 49.5 % stood for CEO and secondly 34 % for Board of
Directors (2010: 41 % and 26 %). The percentage of CR / Sustainability Directors being
responsible of CR issues has grown from last year by 478 % (2011: 26 %6). CEOd6s and
Board of Directors have together 46 % of responsibility share compared to others which
is 8.2 % of growth from 2010. CR / Sustainability and Environmental Directors have
together 24 % of responsibility share (37 % of growth) and Communication Directors 9 %
(36 % of decrease) compared to others. 43.8 % of the companies have one to three
people working with CR issues within the company, over 1/3 have 7 or more people and
18 % have four to six people. (See appendix 2.)
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2.2 Corporate Responsibility in Organizations

This area consists of studying the development and future usage of CR services. It is
also asked which factors are the most relevant for the company and how many have
published a CR report.

2.2.1 Relevancy of CR issues within the company

Out of environmental issues Energy Efficiency (77.1 %), Emissions, Effluents, and Waste
(60.4 %), and Material Efficiency (45.3 %) had the most support according to the
respondents. Labor Practices and Decent Work (62 %) got the most answers out of
social issues. Supply Chain Compliance (56 %) raised 60 % from 2010 receiving the
second most of support. Out of economic issues 87 % answered Indirect Economic
Impacts. Responsible Investments, Direct Impacts and Profitability stood out from written
answers to economic issues. (See appendix 3.)

2.2.2 Corporate Responsibility Reporting

71.4 % of the companies had published a CR report (separate or integrated report).
Reporting has therefore increased 7.8 % from 2010. 6 % are going to start the reporting
process this year or it is in their future plans. According to the respondents the three
most important reasons why the organization reports from CR issues were: enhancing
corporate image (61.3 %), improving cooperation with stakeholders (59.1 %, raised 54 %
from 2010) and maintaining the competitive advantage (40.9%). Fourth came
strengthening commitment of personnel (40.1 %, raised 9.9 % from 2010). 33.6 %
regarded all the listed reasons important for reporting (24 % of growth from 2010). The
biggest reason to leave out reporting was the lack of resources (47.3 %) which
decreased by 3 percentage points from 2010. (See appendix 4.)

2.2.3 Developing Corporate Responsibility Activities

Organizations are mainly developing Any CR Reporting currently (62 %). All the other
activities are also developed currently except Water Footprint which is mostly unplanned
(30.7 %). Second most unplanned activity is REACH Registration and Communication in
the Supply Chain (24 %). In the future companies will develop mostly CR Education &
Training (29.2 %), secondly Water Footprint (24.5 %) and Any CR Reporting and Supply
Chain Management (both 19.3 %). DevelopingManagement Syst e msid
the future has mostly risen from 2010 (by 194 %), then Education & Training by 63 %
and thirdly Supply Chain Management by 34 %. (See appendix 5.)

2.2.4 Usage of Corporate Responsibility Services in the Future

The most of the respondents are using the same amount as current to CR services in the
next five years (31.4 7 41.8 %). More investments than currently are mostly put into IT
Solutions for Data Management and Reporting (19.7 %) and then into CR Resources
(19.6 %). Consulting, Education & Training and Auditing services have also predicted
growth in future investments (fmore than currentlydoeach approx. 16 - 17 %). IT Solutions
has the most unplanned investments (17 %) and then Training Services (14.8 %) and
thirdly Auditing Services (14.4 %). (See appendix 6.)

This year respondents wanted to receive more information about CR services 110 %
more than in 2010. This shows the increased demand of knowledge on sustainability
related issues. 22 % of them would like to have more information how to start the
reporting process. Mostly respondents were interested in receiving more information
about Education & Training Services (70 %).
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3 Conclusions

Companies have now more resources for CR issues compared to last year. Also

reporting has increased by almost 8 percent from 2010. The number of CR /

Sustainability Directors being responsible of CR issues within the company raised by
almost500%f r om 2010. CEOO6s and B primarity respbnsilidas ofe c t «
CR issues in the company.

Even 1/3 of the companies have bigger teams (7 or more people working with CR) for
CR related issues. The lack of resources which was the biggest reasons why companies
hadno6t yethaodedreased 6.8 % from 2010. The main reasons why companies
consider CR reporting worthwhile were: enhancing company image, improving
cooperation with stakeholders, maintaining competitive advantage and strengthening the
commitment of personnel which all narrowing the gap between each other. Improving
cooperation with stakeholders grew the most, 54 % from 2010.

The most development potential of CR activities is seen in training. In the future the

companies will develop mostly training and water footprint. The water footprint and

REACH Registration and Communication in the Supply Chain have the most dissenting
opinions. Still uncertainty has decreased in all the listed areas. All these areas are

getting approx. 20 % future investments more than currently and 30 to 40 percent are

investing same amount as currentintothem. The most fAmore than cur
are put into IT Solutions (19.7 %).
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4 Attachements

These attachments include the figures presenting the answers by numbers or
percentages by showing the deviation of different variables. Most of the figures (the pie
charts) perform the relationship of different variables with percentages which means that
the variables are compared against each other and not against to the number of replies.

4.1 Appendix 1. Personal Profile

Personal Profile 2011
Responsibility area

Environment / Sustainability / C
Communications
Finance / Investor Relations (I
Management / Board
Risk Management
HR
Internal Audit
Marketing / Sales
Research
Quality & Safety
Other,

Decision making about CR issues
2011 (%)

7%

17 %

H | make the

Current work status 2011 (%) i
decisions
1%

H I'm involved in

25 %
decision making

429 @ Employee

H Management 1| make '
suggestions
4 Corporate H I'm not involved
Management
H Board
Member
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4.2 Appendix 2. Company Profile

Country 2011 (%)

England
1% Other Denmark

11%

Sweden
19 % Finland
59 %
Germany
0%

France Russia
0% 0%

How many are working with CR
iIssues within the company 2011 (%)
none
4%

1-3
44 %
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Company size 2011 (%)

4%

H 1-50 employees

5%
H51-200

employees
1200+ employees

H Other

The Organization has published 2011 (%)

no CR

rezp;og/zs a CR report
(separate
or
integrated)
71 %
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4.3 Appendix 3. Responsibles of Corporate Responsibility

Primarily Responsibles of CR issues in the Company 2011 (%)

VP / SVP
Other, %_\ HR ~ Strategy Manager

> % 1% 1%

/_Team / Group

2%
Risk Managemer
Director
\ 4%
CEO No resources
25 % 1%

CR / Sustainability
16 %

Director
8 %

Communications
Director
9%
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